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Digital Marketing and Social Media

Algorithm: A set of rules followed by a computer program to solve a problem or perform a task. In digital
marketing, algorithms are often used by social media platforms to determine the content that users see in
their feeds based on factors such as relevance, engagement, and user behavior.

Analytics: The process of collecting, measuring, and analyzing data to understand and optimize digital
marketing efforts. Analytics tools provide insights into user behavior, website traffic, campaign performance,
and more, helping marketers make informed decisions.

Brand Awareness: The extent to which a target audience is familiar with a brand. Building brand awareness
is a key goal of digital marketing and social media efforts, as it helps increase visibility, credibility, and
customer trust.

Call to Action (CTA): A prompt or instruction that encourages users to take a specific action, such as signing
up for a newsletter, making a purchase, or contacting a business. CTAs are commonly used in digital
marketing to drive conversions and engagement.

Content Marketing: A strategic approach to creating and distributing valuable, relevant, and consistent
content to attract and retain a target audience. Content marketing aims to drive profitable customer action
by providing useful information and building brand authority.

Conversion Rate: The percentage of website visitors who complete a desired action, such as making a
purchase, signing up for a service, or filling out a form. Conversion rate optimization (CRO) involves
improving the likelihood that users will convert.

Customer Relationship Management (CRM): A system or strategy for managing interactions with current
and potential customers. CRM software helps businesses track customer data, communication, and sales
opportunities to improve relationships and retention.

Digital Marketing: The practice of promoting products, services, or brands through digital channels such as
websites, social media, email, search engines, and online advertising. Digital marketing encompasses a wide
range of tactics and strategies to reach and engage target audiences.

Email Marketing: A form of direct marketing that involves sending commercial messages to a group of
people via email. Email marketing can be used to communicate promotions, updates, newsletters, and more
to subscribers who have opted in to receive messages.

Engagement: The level of interaction and involvement that users have with digital content, such as likes,

Read online: https://certificates.gsbf.co.uk/glossaries/3227889/digital- Greenwich School of Business and Finance - 08 Jul 2026
marketing-and-social-media



GSBF

Greenwich School of
Business and Finance

Change your life. Start from here

shares, comments, and clicks. High engagement indicates that content is resonating with the audience and
driving meaningful interactions.

Hashtag: A word or phrase preceded by the "#" symbol used on social media platforms to categorize
content and make it discoverable to users interested in a specific topic. Hashtags help increase visibility and
reach by connecting posts to broader conversations.

Influencer Marketing: A form of marketing that involves partnering with individuals who have a large and
engaged following on social media to promote products, services, or brands. Influencers can help
businesses reach new audiences and build credibility through authentic endorsements.

Keyword: A word or phrase that users enter into a search engine to find relevant information. Keywords are
essential for search engine optimization (SEO) and pay-per-click (PPC) advertising, as they help ensure that
content is visible to users searching for specific terms.

Landing Page: A standalone web page designed for a specific marketing campaign or promotion with the
goal of converting visitors into leads or customers. Landing pages typically have a clear call to action and
are optimized for high conversion rates.

Lead Generation: The process of attracting and converting potential customers into leads, typically through
tactics such as content marketing, social media, email campaigns, and advertising. Lead generation is a
critical part of the sales funnel and customer acquisition strategy.

Mobile Marketing: Marketing strategies and tactics designed to reach and engage audiences on mobile
devices such as smartphones and tablets. Mobile marketing includes techniques such as mobile-optimized
websites, mobile apps, SMS marketing, and location-based targeting.

Organic Reach: The number of people who see a brand's content through unpaid, natural means such as
followers sharing posts, direct visits to a website, or search engine results. Organic reach is an important
metric for evaluating the effectiveness of content and social media strategies.

Pay-Per-Click (PPC): An online advertising model in which advertisers pay a fee each time a user clicks on
their ad. PPC ads appear on search engines, social media platforms, and other websites, allowing advertisers
to target specific keywords and demographics.

Retargeting: A digital marketing strategy that involves showing ads to users who have previously visited a
website or interacted with a brand online. Retargeting helps keep a brand top of mind and encourages
users to return and complete a desired action.

Search Engine Optimization (SEO): The practice of optimizing a website to improve its visibility and ranking
in search engine results. SEO involves techniques such as keyword research, content optimization, link
building, and technical improvements to increase organic traffic.
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Social Media: Online platforms and websites that allow users to create and share content, connect with
others, and participate in online communities. Social media is a powerful tool for digital marketing, enabling
businesses to engage with audiences, build relationships, and drive brand awareness.

Social Media Marketing: The use of social media platforms to promote products, services, or brands and
connect with target audiences. Social media marketing involves creating and sharing content, engaging
with followers, and running paid advertising campaigns to achieve marketing goals.

User-Generated Content (UGC): Content created and shared by users rather than brands, often in the form
of reviews, testimonials, photos, videos, and social media posts. UGC is valuable for building trust,
authenticity, and engagement with audiences in digital marketing campaigns.
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