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Certificate in International Business Law

Competition Law in International Business

Competition Law in International Business is a crucial aspect of the legal framework that governs the
behavior of businesses operating across borders. It aims to promote fair competition, prevent monopolies,
and protect consumers. Understanding key terms and vocabulary in Competition Law is essential for
businesses to comply with regulations and navigate the complexities of global markets.

1. **Competition Law**:

- Competition Law, also known as Antitrust Law in some jurisdictions, is a set of laws and regulations that
aim to promote fair competition in the marketplace. It prohibits anti-competitive practices such as price-
fixing, collusion, bid-rigging, and abuse of dominance.

2. **Cartel**:
- A cartel is a group of competing businesses that come together to fix prices, limit production, or allocate
markets. Cartels are illegal under Competition Law as they distort competition and harm consumers.

3. **Abuse of Dominance**:

- Abuse of Dominance occurs when a dominant company in a market engages in practices that harm
competition, such as predatory pricing, exclusive dealing, or tying arrangements. Competition Law prohibits
such conduct to ensure a level playing field for all market participants.

4. **Merger Control**:

- Merger Control refers to the process of reviewing and approving mergers and acquisitions to prevent
anti-competitive consolidation of market power. Competition authorities assess the potential impact of
mergers on competition and may impose remedies or block deals that harm competition.

5. **Vertical Restraints**:

- Vertical Restraints are agreements between firms operating at different levels of the supply chain, such
as manufacturers and retailers, that restrict competition. Examples include resale price maintenance and
exclusive distribution agreements.

6. **Horizontal Agreements**:

- Horizontal Agreements are agreements between competing firms operating at the same level of the
supply chain, such as price-fixing agreements or market allocation agreements. These agreements are
typically prohibited under Competition Law as they undermine competition.

7. **State Aid**:
- State Aid refers to government support or subsidies provided to companies that distort competition
within the European Union. State Aid rules aim to prevent unfair advantages to certain businesses and

Read online: https://certificates.gsbf.co.uk/guides/3137193/ Greenwich School of Business and Finance - 23 Jun 2026
competition-law-in-international-business



GSBF

Greenwich School of
Business and Finance

Change your life. Start from here

maintain a level playing field in the Single Market.

8. **Market Definition**:

- Market Definition is a crucial step in analyzing competition issues. It involves defining the relevant
product and geographic market in which a company operates to assess its market power and potential anti-
competitive behavior.

9. **Market Power**:

- Market Power refers to the ability of a company to raise prices, reduce output, or exclude competitors
without losing customers. Competition authorities assess market power to determine whether a company is
dominant and abusing its position.

10. **Competition Authority**:

- A Competition Authority is a government agency responsible for enforcing Competition Law and
investigating anti-competitive behavior. Competition Authorities have the power to conduct investigations,
impose fines, and block mergers that harm competition.

11. **Leniency Program**:

- A Leniency Program is a tool used by Competition Authorities to encourage companies involved in
cartels to come forward and cooperate in exchange for immunity or reduced fines. Leniency programs help
uncover cartels and deter anti-competitive behavior.

12. *Competition Compliance**:

- Competition Compliance refers to the internal policies and procedures implemented by companies to
ensure compliance with Competition Law. It involves training employees, conducting audits, and monitoring
business practices to prevent violations.

13. **Competition Advocacy**:

- Competition Advocacy is the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

14. **Market Conduct**:

- Market Conduct refers to the behavior of firms in the marketplace, including pricing strategies,
advertising practices, and distribution arrangements. Competition Authorities assess market conduct to
identify anti-competitive practices and protect competition.

15. *Competition Policy**:

- Competition Policy is a set of laws, regulations, and guidelines that promote competition and prevent
anti-competitive behavior. It includes Competition Law, merger control, state aid rules, and advocacy
initiatives aimed at fostering competitive markets.
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16. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

17. **Market Share**:

- Market Share is the percentage of total sales or revenue that a company controls in a specific market.
Competition Authorities use market share data to assess market power, define relevant markets, and
identify potential anti-competitive conduct.

18. **Competition Tribunal**:

- A Competition Tribunal is a specialized court or quasi-judicial body that adjudicates competition cases,
reviews decisions of Competition Authorities, and hears appeals related to Competition Law violations.
Tribunals play a crucial role in enforcing Competition Law.

19. **Block Exemption**:

- A Block Exemption is a regulation that exempts certain types of agreements or practices from
Competition Law scrutiny if they meet specific criteria. Block Exemptions aim to simplify the assessment of
agreements that are unlikely to harm competition.

20. **Competition Impact Assessment**:

- A Competition Impact Assessment is a tool used to evaluate the potential impact of proposed
regulations or policies on competition. It helps policymakers assess the effects of regulatory measures on
market dynamics and consumer welfare.

21. **Competition Damages**:

- Competition Damages refer to the financial harm suffered by businesses or consumers as a result of
anti-competitive conduct, such as price-fixing or abuse of dominance. Victims of competition law violations
may seek damages through private litigation.

22. **State-Owned Enterprises**:

- State-Owned Enterprises (SOEs) are companies in which the government holds a significant ownership
stake. SOEs are subject to Competition Law like private firms to prevent distortions of competition and
ensure a level playing field for all market participants.

23. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

24. **Market Entry Barriers**:
- Market Entry Barriers are obstacles that prevent or deter new firms from entering a market, such as high
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capital requirements, regulatory burdens, or exclusive distribution agreements. Competition Authorities aim
to eliminate barriers to foster competition.

25. **Competition Compliance Program**:

- A Competition Compliance Program is a set of policies, procedures, and training initiatives implemented
by companies to ensure compliance with Competition Law. Effective compliance programs help prevent
violations and mitigate legal risks.

26. **Consumer Welfare**:

- Consumer Welfare is a central goal of Competition Law, focusing on ensuring that consumers benefit
from competitive markets through lower prices, better quality, and greater choice. Competition Authorities
prioritize consumer welfare in their enforcement actions.

27. **Market Transparency**:

- Market Transparency refers to the availability of information on prices, products, and market conditions
that enables firms and consumers to make informed decisions. Transparency promotes competition by
reducing asymmetries of information.

28. **Competition Neutrality**:

- Competition Neutrality is the principle that government policies and regulations should not distort
competition or favor certain companies over others. Ensuring competition neutrality is essential to maintain
a level playing field in the marketplace.

29. **Competition Impact Assessment**:

- A Competition Impact Assessment is a tool used to evaluate the potential impact of proposed
regulations or policies on competition. It helps policymakers assess the effects of regulatory measures on
market dynamics and consumer welfare.

30. *Market Definition**:

- Market Definition is a crucial step in analyzing competition issues. It involves defining the relevant
product and geographic market in which a company operates to assess its market power and potential anti-
competitive behavior.

31. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

32. *Market Power**:

- Market Power refers to the ability of a company to raise prices, reduce output, or exclude competitors
without losing customers. Competition authorities assess market power to determine whether a company is
dominant and abusing its position.
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33. **Competition Authority**:

- A Competition Authority is a government agency responsible for enforcing Competition Law and
investigating anti-competitive behavior. Competition Authorities have the power to conduct investigations,
impose fines, and block mergers that harm competition.

34. **Leniency Program**:

- A Leniency Program is a tool used by Competition Authorities to encourage companies involved in
cartels to come forward and cooperate in exchange for immunity or reduced fines. Leniency programs help
uncover cartels and deter anti-competitive behavior.

35. *Competition Compliance**:

- Competition Compliance refers to the internal policies and procedures implemented by companies to
ensure compliance with Competition Law. It involves training employees, conducting audits, and monitoring
business practices to prevent violations.

36. **Competition Advocacy**:

- Competition Advocacy is the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

37. **Market Conduct**:

- Market Conduct refers to the behavior of firms in the marketplace, including pricing strategies,
advertising practices, and distribution arrangements. Competition Authorities assess market conduct to
identify anti-competitive practices and protect competition.

38. **Competition Policy**:

- Competition Policy is a set of laws, regulations, and guidelines that promote competition and prevent
anti-competitive behavior. It includes Competition Law, merger control, state aid rules, and advocacy
initiatives aimed at fostering competitive markets.

39. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

40. **Market Share**:

- Market Share is the percentage of total sales or revenue that a company controls in a specific market.
Competition Authorities use market share data to assess market power, define relevant markets, and
identify potential anti-competitive conduct.

41. **Competition Tribunal**:
- A Competition Tribunal is a specialized court or quasi-judicial body that adjudicates competition cases,
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reviews decisions of Competition Authorities, and hears appeals related to Competition Law violations.
Tribunals play a crucial role in enforcing Competition Law.

42. **Block Exemption**:

- A Block Exemption is a regulation that exempts certain types of agreements or practices from
Competition Law scrutiny if they meet specific criteria. Block Exemptions aim to simplify the assessment of
agreements that are unlikely to harm competition.

43. **Competition Impact Assessment**:

- A Competition Impact Assessment is a tool used to evaluate the potential impact of proposed
regulations or policies on competition. It helps policymakers assess the effects of regulatory measures on
market dynamics and consumer welfare.

44. **Competition Damages**:

- Competition Damages refer to the financial harm suffered by businesses or consumers as a result of
anti-competitive conduct, such as price-fixing or abuse of dominance. Victims of competition law violations
may seek damages through private litigation.

45, **State-Owned Enterprises**:

- State-Owned Enterprises (SOEs) are companies in which the government holds a significant ownership
stake. SOEs are subject to Competition Law like private firms to prevent distortions of competition and
ensure a level playing field for all market participants.

46. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

47. **Market Entry Barriers**:

- Market Entry Barriers are obstacles that prevent or deter new firms from entering a market, such as high
capital requirements, regulatory burdens, or exclusive distribution agreements. Competition Authorities aim
to eliminate barriers to foster competition.

48. **Competition Compliance Program**:

- A Competition Compliance Program is a set of policies, procedures, and training initiatives implemented
by companies to ensure compliance with Competition Law. Effective compliance programs help prevent
violations and mitigate legal risks.

49. **Consumer Welfare**:

- Consumer Welfare is a central goal of Competition Law, focusing on ensuring that consumers benefit
from competitive markets through lower prices, better quality, and greater choice. Competition Authorities
prioritize consumer welfare in their enforcement actions.
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50. **Market Transparency**:

- Market Transparency refers to the availability of information on prices, products, and market conditions
that enables firms and consumers to make informed decisions. Transparency promotes competition by
reducing asymmetries of information.

51. **Competition Neutrality**:

- Competition Neutrality is the principle that government policies and regulations should not distort
competition or favor certain companies over others. Ensuring competition neutrality is essential to maintain
a level playing field in the marketplace.

52. **Competition Impact Assessment**:

- A Competition Impact Assessment is a tool used to evaluate the potential impact of proposed
regulations or policies on competition. It helps policymakers assess the effects of regulatory measures on
market dynamics and consumer welfare.

53. **Market Definition**:

- Market Definition is a crucial step in analyzing competition issues. It involves defining the relevant
product and geographic market in which a company operates to assess its market power and potential anti-
competitive behavior.

54. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

55. **Market Power**:

- Market Power refers to the ability of a company to raise prices, reduce output, or exclude competitors
without losing customers. Competition authorities assess market power to determine whether a company is
dominant and abusing its position.

56. **Competition Authority**:

- A Competition Authority is a government agency responsible for enforcing Competition Law and
investigating anti-competitive behavior. Competition Authorities have the power to conduct investigations,
impose fines, and block mergers that harm competition.

57. **Leniency Program**:

- A Leniency Program is a tool used by Competition Authorities to encourage companies involved in
cartels to come forward and cooperate in exchange for immunity or reduced fines. Leniency programs help
uncover cartels and deter anti-competitive behavior.

58. **Competition Compliance**:
- Competition Compliance refers to the internal policies and procedures implemented by companies to

Read online: https://certificates.gsbf.co.uk/guides/3137193/ Greenwich School of Business and Finance - 23 Jun 2026
competition-law-in-international-business



GSBF

Greenwich School of
Business and Finance

Change your life. Start from here

ensure compliance with Competition Law. It involves training employees, conducting audits, and monitoring
business practices to prevent violations.

59. **Competition Advocacy**:

- Competition Advocacy is the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

60. **Market Conduct**:

- Market Conduct refers to the behavior of firms in the marketplace, including pricing strategies,
advertising practices, and distribution arrangements. Competition Authorities assess market conduct to
identify anti-competitive practices and protect competition.

61. **Competition Policy**:

- Competition Policy is a set of laws, regulations, and guidelines that promote competition and prevent
anti-competitive behavior. It includes Competition Law, merger control, state aid rules, and advocacy
initiatives aimed at fostering competitive markets.

62. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

63. **Market Share**:

- Market Share is the percentage of total sales or revenue that a company controls in a specific market.
Competition Authorities use market share data to assess market power, define relevant markets, and
identify potential anti-competitive conduct.

64. **Competition Tribunal**:

- A Competition Tribunal is a specialized court or quasi-judicial body that adjudicates competition cases,
reviews decisions of Competition Authorities, and hears appeals related to Competition Law violations.
Tribunals play a crucial role in enforcing Competition Law.

65. **Block Exemption**:

- A Block Exemption is a regulation that exempts certain types of agreements or practices from
Competition Law scrutiny if they meet specific criteria. Block Exemptions aim to simplify the assessment of
agreements that are unlikely to harm competition.

66. **Competition Impact Assessment**:

- A Competition Impact Assessment is a tool used to evaluate the potential impact of proposed
regulations or policies on competition. It helps policymakers assess the effects of regulatory measures on
market dynamics and consumer welfare.

Read online: https://certificates.gsbf.co.uk/guides/3137193/ Greenwich School of Business and Finance - 23 Jun 2026
competition-law-in-international-business



GSBF

Greenwich School of
Business and Finance

Change your life. Start from here

67. **Competition Damages**:

- Competition Damages refer to the financial harm suffered by businesses or consumers as a result of
anti-competitive conduct, such as price-fixing or abuse of dominance. Victims of competition law violations
may seek damages through private litigation.

68. **State-Owned Enterprises**:

- State-Owned Enterprises (SOEs) are companies in which the government holds a significant ownership
stake. SOEs are subject to Competition Law like private firms to prevent distortions of competition and
ensure a level playing field for all market participants.

69. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

70. **Market Entry Barriers**:

- Market Entry Barriers are obstacles that prevent or deter new firms from entering a market, such as high
capital requirements, regulatory burdens, or exclusive distribution agreements. Competition Authorities aim
to eliminate barriers to foster competition.

71. **Competition Compliance Program**:

- A Competition Compliance Program is a set of policies, procedures, and training initiatives implemented
by companies to ensure compliance with Competition Law. Effective compliance programs help prevent
violations and mitigate legal risks.

72. **Consumer Welfare**:

- Consumer Welfare is a central goal of Competition Law, focusing on ensuring that consumers benefit
from competitive markets through lower prices, better quality, and greater choice. Competition Authorities
prioritize consumer welfare in their enforcement actions.

73. **Market Transparency**:

- Market Transparency refers to the availability of information on prices, products, and market conditions
that enables firms and consumers to make informed decisions. Transparency promotes competition by
reducing asymmetries of information.

74. **Competition Neutrality**:

- Competition Neutrality is the principle that government policies and regulations should not distort
competition or favor certain companies over others. Ensuring competition neutrality is essential to maintain
a level playing field in the marketplace.

75. **Competition Impact Assessment**:
- A Competition Impact Assessment is a tool used to evaluate the potential impact of proposed
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regulations or policies on competition. It helps policymakers assess the effects of regulatory measures on
market dynamics and consumer welfare.

76. **Market Definition**:

- Market Definition is a crucial step in analyzing competition issues. It involves defining the relevant
product and geographic market in which a company operates to assess its market power and potential anti-
competitive behavior.

77. **Competition Advocacy**:

- Competition Advocacy refers to the promotion of competition principles and policies by governments,
international organizations, and industry associations. It aims to raise awareness about the benefits of
competition and advocate for pro-competitive regulations.

78. **Market Power**:
- Market Power refers to the ability of a company to raise prices, reduce output
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