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Professional Certificate in Music Law

Artist Management Contracts

An artist management contract is a crucial document that governs the relationship between an artist and
their manager. It outlines the rights, responsibilities, and obligations of both parties, as well as the terms of
their agreement. Understanding the key terms and vocabulary used in artist management contracts is
essential for artists and managers to protect their interests and ensure a successful working relationship.

1. **Artist**: The individual or group who creates and performs music or other artistic works. In the context
of an artist management contract, the artist is the party entering into the agreement with the manager.

2. **Manager**: The individual or company responsible for representing and promoting the artist. The
manager's duties may include booking shows, negotiating contracts, managing finances, and providing
career guidance.

3. **Term**: The period of time during which the artist and manager are bound by the contract. The term
may be for a specific number of years or until certain conditions are met.

4. **Exclusive Representation**: A clause in the contract that grants the manager the exclusive right to
represent the artist in all matters related to their career. This means that the artist cannot engage another
manager or agent during the term of the contract.

5. **Scope of Services**: The specific duties and responsibilities of the manager outlined in the contract. This
may include securing performance opportunities, negotiating deals, managing finances, and providing
career advice.

6. **Compensation**: The payment or compensation that the artist agrees to provide to the manager for
their services. This may be a percentage of the artist's earnings, a flat fee, or a combination of both.

7. **Commission**: The percentage of the artist's earnings that the manager is entitled to receive as
compensation for their services. The commission rate is typically negotiable and can range from 10% to
20% or more.

8. **Advances**: Money paid to the artist by the manager in advance of earnings from future performances
or projects. Advances are typically recouped by the manager from the artist's earnings.

9. **Recoupment**: The process by which the manager recovers any advances or expenses paid on behalf of
the artist before receiving their commission. Once the manager has recouped these costs, they are entitled
to receive their commission on the artist's earnings.

10. **Termination**: The process by which either party can end the contract before the expiration of the

Read online: https://certificates.gsbf.co.uk/guides/3151049/artist-
management-contracts

Greenwich School of Business and Finance · 23 Jun 2026



G U I D E

term. Termination may be for cause, such as a breach of contract, or without cause, with proper notice.

11. **Sunset Clause**: A provision in the contract that allows the manager to continue receiving
commissions on the artist's earnings for a specified period after the contract has ended. This ensures that
the manager continues to benefit from work done during the term of the contract.

12. **Merchandising**: The sale of merchandise related to the artist, such as clothing, accessories, or other
products. The artist and manager may agree on how merchandising revenue will be shared or whether the
manager will handle merchandising on behalf of the artist.

13. **Touring**: The process of traveling to different locations to perform live shows or concerts. The
manager is typically responsible for booking and managing the artist's tours, including securing venues,
transportation, and accommodations.

14. **Recording**: The process of creating music recordings, such as albums or singles. The manager may
be involved in negotiating recording contracts, selecting producers, and overseeing the recording process.

15. **Royalties**: Payments earned by the artist from the use of their music, such as streaming, radio play, or
licensing. The manager may help the artist collect and track royalties from various sources.

16. **Marketing and Promotion**: The activities undertaken to promote the artist and their music to a wider
audience. This may include social media campaigns, press releases, interviews, and other promotional
efforts.

17. **Creative Control**: The extent to which the artist retains control over their artistic decisions, such as
songwriting, production, and image. The contract may specify the level of creative control the manager has
over the artist's work.

18. **Dispute Resolution**: The process by which conflicts or disagreements between the artist and
manager are resolved. The contract may include provisions for mediation, arbitration, or litigation in the
event of a dispute.

19. **Confidentiality**: The obligation of both parties to keep certain information confidential, such as
financial details, personal matters, or business strategies. Confidentiality clauses help protect the artist's
privacy and interests.

20. **Indemnification**: The obligation of one party to compensate the other for any losses, damages, or
liabilities resulting from their actions or omissions. Indemnification clauses help protect both parties from
legal risks.

21. **Force Majeure**: A clause that excuses both parties from fulfilling their contractual obligations in the
event of unforeseen circumstances beyond their control, such as natural disasters, war, or government
actions.
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22. **Governing Law**: The jurisdiction or legal system that governs the interpretation and enforcement of
the contract. The governing law clause specifies which laws apply to the contract and any disputes that may
arise.

23. **Severability**: The principle that allows the rest of the contract to remain valid even if certain
provisions are found to be unenforceable. Severability clauses help ensure that the contract remains in
effect to the fullest extent possible.

24. **Amendment**: The process by which changes or modifications are made to the contract. Any
amendments must be agreed upon by both parties in writing and attached to the original contract.

25. **Signature**: The act of signing the contract to indicate acceptance and agreement to its terms. Both
parties must sign the contract for it to be legally binding.

In conclusion, understanding the key terms and vocabulary used in artist management contracts is essential
for artists and managers to establish clear expectations, protect their interests, and ensure a successful
working relationship. By familiarizing themselves with these terms and seeking legal advice when necessary,
artists and managers can navigate the complexities of the music industry and maximize their chances of
success.
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